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Top Ten Take - Alongs :

Don't Leave Your Studio Without Them!

Whether you're visiting a client, browsing the galleries or
headed for that painting class, you should always be
prepared for business. Here are ten items to take along
that can be carried compactly and mostly inexpensively.

1. Business cards: Your clients - and potential clients -
need to know how to reach you. A well-designed
business card is a must-have wherever you go. (And
these days, it is possible to have them printed very
inexpensively, or even do it yourself on your computer's
printer.) Be sure to include your email and website info.
(Have you included your exhibit address at The Digital
Artist?)

Recommended: Printingforless.com. Excellent quality,
low-cost business cards. | have used this company many
times for my own printing and printing for my clients, and
have always been very satisfied with the results..

2. Samples: A small, leave-behind sample can jog
someone's memory when they're getting ready to assign
work, buy artwork, or book shows. Be sure to include
your contact information.

Good: 8.5"x11" sell sheets. They fit in file folders and
notebooks. Even better: postcards. Easier to carry a stack
of these, they get tacked up on bulletin boards, and you
can mail them, too. Print from your own computer, or
have them printed. (Again, I'd recommend
Printingforless.com.)

3. Portfolio: In addition to your regular portfolio, you may
also want to assemble a mini-portfolio that you can take
anywhere. Small photo albums with sleeves work very
well for this purpose, are inexpensive, and can be found
easily in all kinds of stores. Reduce best examples of
your work to fit.

4. Notebook and pen/pencil: Indispensable! Compact,
cheap and never needs batteries.

5. Address book: The little black book for artists,
designers and artisans. Keep an alphabetized telephone
and address list of clients, vendors and all your other
contacts. You'll never be at a loss when you're on the road
and need to get in touch.

6. Sales receipts: This is a "think positive" item! If you're
painting outdoors, and someone wants to buy the piece
you've just completed, you'll be able to give a sales
receipt along with the artwork.

Best: sales books with NCR (no carbon required) pages,
so you'll have a duplicate.

7. Calculator: Be sure to get the right price on that sales
slip - especially if you need to add sales tax.

Best: solar powered, credit card sized calculator with
basic functions. Light, small, cheap and never needs
batteries.

8. Envelopes and stamps: When you have spare
moments, write out those short notes you've been
meaning to send to clients and potential clients, using
paper from your notebook. Hand-written notes are rare in
these days of computers and email, so your note will be
noticed and remembered.

9. Slides: Especially useful when visiting galleries.
Although you'd never leave slides when not asked, or
pester people with whom you do not have an
appointment, you may get an unexpected opportunity to
show your work. So, if anyone asks, have 10 to 20 slides
available to show.

Good: plastic slide box just large enough to hold the
slides and fit in a pocket. Even better: small slide pages
that hold 6 - 10 slides, and can be placed on a light table.
Cut it down from a larger slide page if necessaary.

10. Cell phone: While this is quite a bit more expensive
then the other items on this list, | include it for its sheer
usefulness in conducting business. Last minute schedule
changes, requests for information and a lot of other work
can be accommodated easily. On a budget idea: Get a
basic cell phone that can be recharged with more minutes
of use, rather than a monthly contract plan. Although the
minutes are a bit more expensive, your per-month cost can
be lower - as long as you're not a chatterbox!
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Artists Beware :
Online Scam Aimed at Arists

There's a new email scam out there. What is it and what
should you do if it is sent to you?

In a variation of a common mail and email scam, artists
are being solicited to take part in an arts program in
Nigeria, for which they would be paid $15,000 (US) for
their expenses and work. The text of this message
commonly reads:

"hello,

how are you doing?hope life is treating you well i hope
this mail

will meet you in the best state of mind.

Actually you are receiving this mail from the federal
ministry of arts

and culture,Nigeria.

We need foreign artists for a 5 day art exhibition that will
be coming up in March 2003 in lagos state,Nigeria.

The art exhibition titled "future art 2003" will also feature
topical art discourses,performances and functional
design displays.

Actually what you need to do is to supervise the activities
that will be done during the period of the exhibition. We
are doing this because we want our local artists to learn
more about art concepts in application to exhibitions fron
your professional style.

From our search we found you are an expert in this field
so for your services we will be paying $15,000 ,we hope
that this will cover all the necassary expenses involved
and also the cost of your work.

So your replying to this mail means you will be coming to
Nigeria for this project. You can call (+234-8023178755)
for more enquiries.

Have a nice day.

yours sincerely for

Ministry of arts and culture,Nigeria

Nike ande."

Of course, this is a complete fake. No such message has
been sent by the Ministry of Arts and Culture of Nigeria,
nor by any other Nigerian government agency. If you
respond, the perpetrators of this scam will try to get you
to send money to them.

What should you do if you get this message:

1) DO NOT RESPOND, OR CALL THE TELEPHONE
NUMBER LISTED!!!!

2) DO NOT FORWARD THE MESSAGE TO OTHER
ARTISTS.

3) If you can, report this to the Nigerian Embassy or
Consul in your country.

4) Delete the message.

The usual title of this message is "URGENT NOTICE
(ART)

So, please beware, and do not get caught in this fraud.
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Ten Steps to a Great Portfolio

1. Use only your best. You’d think this would go
without saying, but sometimes artists are so in love with
a particular piece that they fail to notice that it has
become dog-eared, stained, creased, coffee-stained or
just not their strongest work. If you’re tempted to
include a piece or two just to give your book extra
pages, don’t! See #2.

2. Ten to twenty pieces is plenty. The art director or
buyer probably doesn’t have time to look at any more
than this, and it forces you to edit your work down to
the very best. Unless you’ve been specifically
requested to bring a great many pieces (and you
probably won’t be), this is really a situation where less
is more.

3. Keep it small... or at least medium. Remember,
you’ve got to carry this portfolio AND show it on
someone’s desk. Forego the behemoth book for
show-and-tell. (If you already have one, keep it in your
studio for storage.) A page size of 8.5 inches x 11
inches is probably the most convenient to carry and
show. It also gives you the option of using 3-ring
binders as portfolios. (See #4.) You can always
photograph or photocopy larger pieces. Page sizes up
to 11 inches x 17 inches are workable. You will regret
anything larger, especially after you lugged it around all
day on portfolio shows and knocked over the creative
director’s coffee with it.

4. Keep it clean. No, this is not censorship: that’s up to
you. But you need to keep your work physically clean
and neat. The best way to do this is to use plastic
sleeve pages. You can then put the pages in a 3-ring
binder or a portfolio with binder rings. Advantages of
each? 3-ring binders are less expensive and many can
be customized with slip-in sheets on the front covers
and spines. Portfolios come in zippered and unzippered
varieties, may have handles and an assortment of
inside pockets for leave-behinds, business cards,
etc.(see #5), and can be made of luxurious materials
that add to the aura of your work.

5. Keep it stocked with leave-behinds. You want the
buyer to remember you and know how to get in touch
with you. So, keep your portfolio stocked with business

cards, resumes, sell sheets, postcards, or whatever you
use (or should be using!) regularly in your marketing
efforts.

6. Consider slides and disks — but with caution! It’s
great to include more media in your portfolio, but not to
the exclusion of traditional pages. Not everybody has a
slide projector or even a light table to look

at your slides. Staring up at slides by the light of the
ceiling fluorescent is not likely to do justice to your
work. And having a disk that’s incompatible with a
potential client’s system is not likely to win you an
assignment. Put these media in appropriate sleeve
pages at the back of your portfolio, use them when it
seems appropriate, and treat them as nice extras.

7. Keep a stock portfolio. If you're at the stage of your
career where you have more than twenty wonderful
pieces, keep samples (and duplicate copies are like
gold - see #10!) in plastic sleeve pages filed in a large
binder in your studio. You’ll have them for reference,
you're less likely to lose or wreck them and, best of all,
you can use them to create specialty and custom
portfolios! (See #8.)

8. Customize! It’s futile to show your collection of logos
to a client who’s interested in children’s book
illustrations. Before your next portfolio show, go
through your book with a critical eye. Put yourself in
your prospect’s place and look at every piece with that
person’s needs in mind.

9. Update! If your portfolio is a mini-retrospective, it
should be a very recent one. Buyers are generally
interested in what you’ve done lately. Anything more
than a year or two old should be very carefully
considered before inclusion in your portfolio.

10. Label the portfolio with your name, business
address and phone number. Even if you never leave
your portfolio on drop-off days, portfolios do
occasionally go missing. If you’ve labeled it, you’ve got
a fighting chance of having it returned. For security’s
sake, you should probably list a business address, just
as you would with luggage when travelling.
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10 Hints for Exhibiting Your Work Online

It seems as though everyone has an online portfolio
these days. More and more, art directors, gallery
owners and other art buyers are turning to these online
resources to look at work. Of course, you want yours to
give the best possible impression of you and your work.
Here are some tips to give your presentation a
professional look.

1. Make it easy to use. Before you even design the first
page, sit down with pencil and paper and map out
exactly how you'd like your site to work. Think of all the
badly designed sites you've been to where there are
dead ends, broken links, confusing navigation and
endless clicks before you find what you want - if you
ever do! How to avoid such mishaps: Make a simple
diagram showing how your online portfolio will be
structured. Start with the home page and work from
there. It shouldn't take more than a click or two for a
viewer to locate the work he/she wants.

2. Be consistent. Have a common overall design
throughout your portfolio. It gives you credence as a
visual artist, shows that you're organized and can think
clearly, and keeps the viewer focused on your
information. This means you should be consistent with
your background, identifying graphics, if any, type
fonts, color and page design.

3. Skip the ornate backgrounds. You know the ones -
busy overall patterns in garish colors that make it
almost impossible to read the copy or view the images
comfortably. These backgrounds distract and detract
from the work you display, and call your taste as a
visual artist into question. Stick with solid colors, gentle
blends or extremely subtle patterns.

4. No goofy type. Nothing brands you as a tyro more
readily than the use of gaudy type fonts, especially
when used in large quantities. Readability is key to your
efforts when promoting your work online. So is good
taste. Using a piece of unusual type to spark your page
is fine, but unless you have a decent working
knowledge of typography, err on the side of caution and
go for a simple look. Stick with one or two of the normal
web typefaces for the bulk of your information, with
perhaps one or two shots of something special used as
graphics.

5. Check your readability. Once you eliminated the
goofy type, make sure your information is readable. Is it
large enough, without screaming at the reader? Is there
sufficient contrast, and are the colors comfortable to
read? Viewers are generally turned off by: great masses
of type in huge paragraphs with long line lengths,
masses of type on a black background (the gothic and
star-wars looks are so dated!), color contrasts that
vibrate (green type on red, for instance), ALL CAPS and
bad grammar and spelling errors.

6. Keep the load times fast. Graphics slow down load
times, but hey - we're visual artists! The key is to use
fast-loading thumbnails that link to larger images. Make
the thumbnails large enough to give a sense of what the
viewer is looking at. Limit the number of thumbnails on
a page so that the total page size is not more than 30K.
Interested viewers should then be able to click through
to a larger image.

7. Your images should be clear. Muddy or unsharp
images create a prejudice against your work. Take a
good look at your images before you upload them to
your site. Even though your images will be in gif or jpg
format at less than 100 dpi, they should certainly be
sharp and clear.

8. Quiet please! Generally speaking, silence is golden
when it comes to artists' websites. Anyone calling up
your online portfolio in an office does not want to be
greeted with a tinny MIDI file of your favorite Britney
Spears tune. Trust me on this.

9. Stop dancing around. Almost equally annoying are
sites that flash, jump or dance around in any way. The
overwhelming comment from art buyers is "Make it
stop!" Get rid of the ad banners, pop-ups and flashing
type. If you can't afford to pay for a web host - and
they're getting very cheap now - at least find one
without pop-ups and with minimal ad banners.

10. Make sure they can find you. Once the art buyer
loves your work, he or she needs to be able to contact
you. Put your contact info on every page, if possible, or
at least a link to that information.
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Creating a Compelling Art Marketing Package

How do persuade gallery owners, creative directors and
other art buyers to take a serious look at your work?
Put together a low-cost, high-impact marketing
package.

The two basic principles to keep in mind as you create
your package is that you need to present your very best
work in a supportive setting, and that the buyer needs
to know that you are not a fly-by-night.

The first part of that equation is simple. Only present
your finest work. If you question the inclusion of any
piece, it is probably best to leave it out. If you're not
sure of your judgement on this, get a trusted colleague
to critique your work. It's far better to present a smaller
package of gem-quality work than a hefty package
containing any mediocre pieces. Once you've edited
your work thoroughly, present it cleanly and simply in a
setting that doesn't detract from the work. For example,
if you send slides, they should be in sharp focus and
composed to show the work to best advantage. If you
send copies, they should be crisp and clean. Mounted
pieces work best in a uniform size, on a neutral
background.

The second part of the equation will require you to think
carefully about the impression you create with the
materials you send in addition to your work samples.
The materials do not need to be expensive, but you
should choose, design or create them thoughtfully

and purposefully.

An organized marketing package might typically
include:

1. A well-written cover letter addressed to a specific
person. If your letter-writing skills aren't strong, trade
services with a copywriter who can write it for you.
Check your grammar and spelling carefully. Check it
twice. Have someone else read it over before you send
it.

2. A bio sheet. This should be no more than one well-
written and well-designed page that highlights your
background and accomplishments. A bio sheet should
be in narrative form, not in the form of a resume. Unless

you are applying for a job, a resume is not particularly
appropriate or useful to art buyers.

3. A client or exhibit list. Tell your prospective buyer
about clients for whom you've done work previously, or
where you've shown your work. Update your list
regularly. You don't need to include dates on this list,
nor should you include references to contact.

4. A business card. If buyers keep only one piece from
your package, it's likely to be a business card they can
keep in their Rolodex. Informative, well-designed cards
can be printed very inexpensively these days in many
ways: on microperfed card stock on your home printer,
at a quality neighborhood printer, or through online
services such as eletter. Remember to include your
phone number, fax number, email and website
addresses.

5. Samples. These should be samples that the buyer
can keep. Low cost possibilities include printouts on
good quality paper or card stock from your computer's
printer, inexpensively printed postcards, tear sheets,
and copy slides in plastic slide pages.

6. Brochure. This is a nice extra to include with your
package. These can be printed as you need them on
pre-scored brochure stock right from your printer. If you
are not experienced with writing and designing
brochures, trade services with a copywriter and a
graphic designer to ensure a top-quality job.

7. Return card. Although you should follow up your
mailing with a telephone call about a week later, you
may also wish to include a pre-printed response
postcard that art buyers can simply check off and
return.

8. Folder and envelope. Put it all together in a folder
that has pockets to hold the printer pieces and cuts to
hold your business card. Again, the folders do not need
to be expensive, but you may wish to stick with neutral
colors to avoid distracting from your message and your
work. Avoid folders without pockets. Having your
materials fall out onto the desk or floor when the
envelope is opened doesn't
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make the best impression! (And yes, I've actually seen it
happen.) Send it all in an appropriately-sized envelope,
preferably white or a color that coordinates with your
materials, rather than brown corrugated.

One final hint: make sure your pieces look coordinated.
Use materials that match or complement each other,
and keep the look similar throughout your pieces, i.e.
the same typefaces, similar layouts, etc. When in doubt,

simplify.

With a little thought and effort, and not a lot of expense,
you will present yourself and your work in a way that
tells art buyers that you are a professional who is well
worth serious consideration.
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Top Ten Ways to Recharge Your Creative Batteries

Is your mind as blank as the sheet of paper in front of
you? If yourcreative batteries are drained, here are
some techniques to get the energyflowing again.

1. Get out. Sometimes getting unstuck is as simple as
changing locations for a short time and getting a little
fresh air and exercise. Any exercise may be beneficial.

2. Doodle. Let your pen wander aimlessly for a while
with a blank mind.(You have to do this without purpose
for it to do any good!) After ten or fifteen minutes, take
a look at what’s on the paper.

3. Window shop. Or check out a gallery. Look at what
other people create, savor the colors and textures of
objects.

4. Read a book or a story or an article. Take yourself
out of yoursurroundings mentally, and get absorbed in
a different world for a while.

5. Make something else. ldeally, you should make
something unrelated to your work. For example, make a
batch of cookies, make some tiny clayfigures, or make
a silly paper hat. (Wasn't it Mark Twain who said,
"Anyone can do any amount of work, so long as it is not
the work one is supposed to be doing"?)

6. Clean your studio. Sometimes just the idea of that
will inspire you to do other work!

7. Put on some music and sing — or dance — along.
This is probably best if you work in your own studio, or
you can close the office door. In acubicle? Your
officemates will certainly look at you in a whole new
way!

8. Take a nap. Part of recharging your batteries is
getting enough rest.

9. Take a bath. Or a shower. Make it a long one.
10. Sit comfortably, close your eyes, and just breathe.

Concentrate on your breathing and see how calm you
can get for five or ten minutes.

You can see that the whole idea here is to break out of
the pattern that has been keeping you stuck. You can
probably think of plenty more ideas. In short, what
you’re doing is giving yourself permission to play — to
goof off — for a while, so that you can go back to your
work refreshed, renewed and recharged. And that can
be a powerful concept in these hard-working times.
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Time to Clean Up the Studio?

If your work actually gets better the messier your studio
is, then skip right over this. But if you’re getting to the
point where it’s taking longer to find your materials than
to do the work, the following suggestions may be of
help:

1. Be ruthless. If you’re going to de-junk, then do it with
a vengeance! Get a big garbage can, and throw out all
those dried up tubes and jars of paint, crusted over
brushes that you’ll never get clean, dead plants,
hardened erasers and piles of mail that feature offers
that expired months ago.

2. Touch everything . just once. Don't re-pile stuff.
Store it, file it, respond to it, or throw it away.

3. If you feel guilty about getting rid of something
that’s at all useful (though not to you), then give it away.
Schools, scouts, nursing homes and other places might
be able to use those supplies. (Don't know where to
give it? Click here for information about Cheap Joe's
art supply philanthropy!)

4. Try kindergarten organization. Transparent plastic
boxes with lids are great. But any boxes will do. Sort
your stuff into “like” groups and put them in
appropriately sized boxes. Label the boxes clearly.
Even better for artists: paste a picture of the contents
on the outside. You can stack the boxes for more
efficient storage and still find things.

5. Okay, you don’t need to do it all at once. If it’s really
gotten away from you, pick a manageable area that you
can tackle in an hour or less.No fair piling all the junk
into another area, though!

Feel better now? Who knows... perhaps you’ll find
some treasure as you dig through the mounds of who-
knows-what that accumulate in just about every studio.
Good luck! As for me... I'm off to clean my studio!
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The Etiquette of Art Marketing

You've chosen your best pieces, identified your target
market and put together a stunning marketing
package? Is there anything you've forgotten? Well, |
know you'd never forget to be on your best behavior,
but there are a few points of etiquette particular to art
and design. Here are some tips that will help make your
first impression a good one.

Marketing by Mail

IUse a name, not just a title. It's worth a quick call to the
company to find out that art buyer's name.
Everybody likes to be addressed by name, and it's
a more professional way to begin your relationship.

IHow's your attitude? Your cover letter should be
positive and polite in tone. Even if your potential
new client's current product looks terrible to you,
your prospect already has an investment it that
look. Denigrating existing work is almost
guaranteed to turn off potential buyers to you and
your services.

ICheck your spelling and grammar. Automatic spell
checking should make that easy, but it's amazing
how many business letters go out with laughable
errors.

ISending returnables? Don't send anything you want
returned unless you know it's okay with that
potential buyer. Be sure to include an addressed
envelope and sufficient postage. Unless you've
been told otherwise, it's an annoyance and a
burden on the recipient to expect them to pay for
the return of materials.

Marketing Online

IDon't Spam anyone. One polite inquiry to someone
specific is okay. Multiple unwanted messages are
spam, and that's not okay. Spam will not only earn
you the undying enmity of the potential art buyer,
but could cause you to lose your Internet service.

IMake your website easy to use. Include enough
information, check all the links, and design a
navigation system that's clear. If you use Flash,
offer a non-Flash option. And have pity on those
with low-speed connections: instead of making

people wait for a lot of huge files to load on your
opening page, offer thumbnails that link to larger
images.

Marketing in Person

IMake an appointment. You'll save yourself time and
disappointment. Even if you are the next Leonardo,
it's unlikely that the art buyer can drop everything to
review your work.

!Don't bring that behemoth! The art buyer may need to
look at your work on a crowded desk, so try to
keep your portfolio to a manageable size. (It's
easier for you to carry around, too!) Consider
having slides of your work made and bringing
along slide sheets.

IHave drop-off portfolios available. Small portfolios,
such as those made by Itoya, have bound-in sheet
protectors, and are inexpensive. Make sure you
label each book with your name, address and
phone number. Be sure to pick up your portfolio
when asked.

For everyone:
Say "thank you." It's not only the courteous thing to do,

it keeps your name in front of the art buyer in a positive
light.
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Are You Succeeding as an Artist?

ARE YOU SUCCEEDING AS AN ARTIST? Check your
definition of success and your commitment to your art.

Feeling unsuccessful as an artist? | hope the answer is
"no." But it seems as though many artists have times
when they feel unsuccessful in their pursuits. A dry
period with no ideas, or no sales, or no money, or no
fun can make some artists wonder if they wouldn't be
better off with different work, or a different hobby.

Is that you?

Before you give up and throw the brushes (or chisels,
or pastels, or programs), it might be wise to take
another look at your definition of success, and the
expectations that you have for yourself.

Step 1: Your own definition of success

There are many ways to define success as an artist,
perhaps as many definitions as there are artists. For
some, success may mean making a living solely from
sales of artwork. For others, success comes from the
completion of a personally meaningful piece of work.
But the first step is really thinking about your definition
of success.

Here are some definitions of artistic success:

- Selling your art

- Getting that first gallery show

- Having an art dealer

- Completing a personally meaningful piece of work
- Beginning something new

- Learning a new medium

- Teaching art to others

- Mastering a new technique

- Getting a good review

- Spending time on work you enjoy
- Having your own studio space

- Joining an artists' group

What's your definition of success? It may not be anyone
else's definition, but it's important to take the time to
really define what you want from your art. This gives

you a goal. Grab a pen and paper and finish this
sentence:

Success as an artist means...
Step 2: Does your activity align with your goal?

Once you have your personal definition of success, or
your personal goal, look at how well your activity
matches up with it. If, for example, you define success
as getting that first gallery show, and yet you spend
almost no time marketing your work to galleries, there
is a serious mismatch between your intention and your
effort. Chances are, you will have very little success in
getting that first gallery show.

(Are you a practitioner of magical thinking, such as "My
work is great and someone really ought to discover
me?" It's a nice fantasy, but rarely results in a good real
world result.)

Get out that pen and paper again. This time, underneath
your goal/definition of success, list as many activities as
you can that will move you toward your goal.

Step 3: How deep is your commitment?

This is the place where you need to be brutally honest
with yourself. How much do you really want to achieve
your goal? As a practical matter, how much are you
willing to give up in terms of time, money and effort to
reach your definition of success?

Check for a mismatch between what you say you want
and what you will really do. If you want to master a new
technique, and feel it's vitally important to do so, yet
invest only a few scattered moments over a long period
of time, then once again there is a mismatch between
intention and effort.

On the other hand, if your desire is less intense
(perhaps more of a curiosity than a passion), a smaller
expenditure of effort is more in line. But it's important to
know the difference.

Copyright 2004 Carol Pentleton



The Best of The Digital Artist

® ®
dlgltul international artand designresource

free exhibits, art and design world news, newsletters and more

www.thedigitalartist.com

Get out your list from Step 2, and list next to each
activity the amount of time, effort or money you actually
spend on it. Is it enough? Too much? Just right?

These three simple exercises may give you a better
insight into what's really important to you as an artist:
what success means to you personally, are you really
on the road to success, and how committed you are to
the effort. There are no right or wrong answers. You
might feel quite a bit better about what you have
already achieved. You may find new ways to get to your
goals. You may very well find that what you really want
is not what you've always thought you've wanted.

Define and align your goals, efforts and commitment,
and your path to artistic success may be much clearer
than you think.
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What to Leave Behind

Every time you visit a potential client and present your
portfolio, you should be leaving behind something to be
remembered by. While you will, obviously, leave your
business card you DO have a business card, right? it's
also critical to your success to give your new contact a
leave-behind sample.

That sample can take many forms: a self-printed
brochure or flyer, a commercial sell sheet, a poster, or
even a small handmade sample. No matter which form
it takes, though, please remember to include the
following information:

'Your name. Okay, | know this sounds silly! But you
would be surprised how many sample items go out
with the artist's name scrawled in signature only. No
matter how readable you believe your signature is,
please add it in printed form.

IContact information: This should include your mailing
and/or business address, telephone and fax
numbers, cell number (if you give that to clients),
and email address. Nobody can give you work if
they can't find you!

IWeb address: Potential clients can see your work
online 24/7. Art directors DO work late, and often
need to make a decision quickly about choosing
someone for an assignment. Make sure they can
find more of your work to help push that decision in
your direction.

ISpecialty: List your specialty or specialties. It may not
be obvious from the images on your leave-behind
piece.

What NOT to include:

IRate info. Give yourself room for negotiation.

IPersonal info, such as marital status, age, eye color,
religion, etc. This is not the basis on which clients

should be making hiring/assignment decisions, and
it looks unprofessional to include it.

A strong leave-behind piece can be one of your best
sales tools, so make sure it helps you close the sale,
even when you're not around.
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Playtime for Atists

Out of inspiration? Sometimes a few minutes of play
will get the neurons firing again. In fact, it's probably a
good idea to schedule a short play break once a day. It
can break you out of a "thinking rut" and help inspire
fresh insight. And, if it's scheduled, you don't have to
feel guilty about "playing." (If you really feel the need to
justify it to yourself or your boss reframe it as "creative
rebooting.")

Ten online playgrounds:

1. Internet Anagram Server: Did you know that
parliament is an anagram of partial men? Or, Clint
Eastwood an anagram of Old West Action? Someone
once said, "All the life's wisdom can be found in
anagrams. Anagrams never lie." Here is your chance to
discover the wisdom of anagrams. Enter the word or
phrase and press the button.

http://www.wordsmith.org/anagram/index.html

2. Name My Band: You will become addicted to this fun
little device. Every time you click, another very unique
collaboration of words appears forming what could be
your next great band's name. Who knows? You could
even use it to name your paintings or your studio.

http://www.angelfire.com/super/fatz/gen.html

3. Grand lllusions: Billed as the site for the enquiring
mind, it offers optical illusions, scientific toys, visual
effects, and even a little magic.

http://www.grand-illusions.com/

4. Shakespearean Insulter: Okay, promise me you won't
actually use any of these on your boss or your vendors!

http://www.pangloss.com/seidel/Shaker/index.html|?
5. Visible Earth: Get the big picture... the REALLY big
picture. Take a look at your home planet the way the
folks on the space station do. Gives you a whole new
perspective.

http://www.visibleearth.nasa.gov/

6. Intuitive Painter: Playing with color is fun and
relaxing. You can make your own intuitve painting with
this interactive painter. You don't have to click or select
color - just move the mouse! All you need is a
shockwave plugin and a 24bit screendept. Try it with
your eyes closed.

http://koert.com/work/newage/index.html

7. Are You Psychic? Take this test if only to convince
your boss or your clients that reading minds is NOT
part of your job description!

http://www.bellaonline.com/code/psychic/index.asp

8. Mad Libs. Remember these? Or perhaps you're too
young to remember the first outbreak.

http://www.elibs.com/

9. Interactive Stories. Try your hand at collaborative
writing with others from around the world. Have fun,
and avoid using offensive language.
http://wvu.org/interactive-stories.shtml

10. Get Out the Crayons! You won't get that wonderful
crayon smell it's the stearic acid, by the way but you

can have some mindless fun coloring online.

http://www.coloring.com/pictures/choose.cdc
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How Much Should You Charge?

World-renowned designed Malcolm Grear once told
me, "If your client looks at the bill, and he's smiling, you
didn't charge enough." So, how much is enough?

Whether you're trying to price paintings, photos or
design work, it's sometimes difficult to know what to
charge. Artists and designers often do not have a clear
idea about the worth of their work in the marketplace,
and consequently may over- or underprice. (The latter
being FAR more common than the former!)

There are several methods and tools available that can
help you get some perspective on pricing issues. Using
more than one of these should enable you to fine tune
your pricing, and have confidence in the prices you set.

IAnnual Income and Annual Workload

How much money do you want to make each year?
What kind of income will it take to pay the bills, add to
savings, invest in your future and show a profit? Sit
down with a pencil and paper and take an honest look
at what that figure might be. It's different for everyone,
but remember:

THE MYTH OF THE STARVING ARTIST IS JUST THAT
A MYTH!!

Don't buy into the myth, but focus instead on your
personal worth and dignity. Unless you respect
yourself, you will find it difficult, if not impossible, to
earn the respect of others. That goes for your finances
as well as your art or design.

The next part of this method involves your yearly
workload. You need to find out how many hours you
want to work each year. There are 52 weeks. How much
vacation do you want to take to refresh and recharge?
Build that into your plan! How many hours do you want
to work each week? That's going to be different for
everyone, but you should build in time not only for your
direct work in art or design, but allow time for
marketing, research, paperwork, networking and study.

Your formula will eventually look something like this:

Desired Annual Income / Annual Work Hours = Hourly
Rate

You can use that hourly rate in any number of useful
ways: billing for design and illustration jobs, figuring
out what to charge for your paintings or sculpture,
estimating commissions, etc.

IWhat Do Others Charge?

Competitive market information is another useful tool
that will help you price your work appropriately. If
you've used the first method to arrive at an hourly rate,
you can use information from competitors to get a bit of
a reality check.

However, you should treat competitive information
cautiously. You may work faster or slower than the
competition. Another artist or designer will be better or
less well known than you are. You may have developed
a following. You may work in a more crowded market.
Take it all into consideration, but judge with your mind
and not your emotions!

How do you get information about competitors' rates?

You can start with direct observation. This is a bit easier
for painters and sculptors and others in the fine arts,
who can browse galleries and check out the price tags.
It's a little dicier for designers, illustrators and others
who seek work with ad agencies, book publishers and
other industries. Calling or writing these businesses is
apt to be very time-consuming, and not likely to yield
much useful information. You could call your
competitors in the guise of a potential client and ask for
pricing information, but the time and effort involved in
such a pretense is not worth it. If you're unmasked in
the process, your reputation and self-esteem are
wrecked.

A better method involves reference material that's easily
available. Two of the better known references for
designers and photographers and the Artist's Market
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and the Photographer's Market. There are new editions
every year, and they include pricing information, as well
as contact info and useful articles and tips.

Artist's and Designer's Market 2003
http://www.amazon.com/exec/obidos/ASIN/1582971226
/thedigitalartio4

Photographers Market 2003
http://www.amazon.com/exec/obidos/ASIN/1582971218
/thedigitalartio4

Extensive information about hourly rates charged in
many areas has also been compiled by Brenner Books.
Titles include How to Price Graphic Design & DTP
Services, Pricing Guide for Web Services 2nd Edition,
The Graphic Designer's Guide to Pricing, Estimating &
Budgeting, Pricing Photography - 3rd edition, and
Desktop Production Time Standards 3rd Edition

http://www.thedigitalartist.com/BOOKSTOREPG1.shtml

You can also get market research reference that lists
billing rates for dozens of categories including writing,
editing, graphic design, DTP, web design and
development, prepress, multimedia, and more. Tables
include Hourly Rates - Mid Atlantic, Pricing Tables -
New England States - 7th edition, Hourly Rates -
Southern California 4th Edition, Hourly Rates New York
- 2nd Edition, and Pricing Tables Canada 7th edition.

http://www.thedigitalartist.com/BOOKSTOREPG2.shtml

Using a combination of the methods and materials
outlined here should give you a much clearer and more
rational idea of what you really should be charging for
your work. | can't tell you whether your client will be
smiling when she sees the bill, but there's a good
chance that YOU will be!
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Handling Rejection

Quite a few years ago, | applied for a design job for
which, at least according to the advertisement, | was
superbly qualified. A perfect match for all the
educational requirements, skill sets and experience, |
sent off my carefully written and proofed resume and
cover letter, and waited for the phone call | was sure
would come.

Many weeks later, | received a form postcard, informing
me that | was totally unqualified for the position. | was
more than a little surprised, not only that | was not going
to get an interview, but that | received a postcard
rejection. (These days, most companies don't even
bother with the nicety of a rejection notice of any kind.)

Imagine my surprise when, the very next day, | received
a postcard informing me that | was overqualified for the
position. The very same position!

Perplexed, | took both postcards to an older and wiser
friend, who told me: "You know, there was probably an
instant in time when you were perfectly qualified for that
job... But you missed it by that much."

Rejection can seem very strange, indeed.

It doesn't matter whether it's a job not offered, or a
contract not signed, or a painting not accepted. As
artists and designers, we often take these things quite
personally, as personally as the way we see our work as
part of ourselves. It just seems very personal.

One of the first things to recognize is that it isn't
(usually) personal at all. Most of the people who view
your work, or consider you for a job, don't really know
you. They only know what they see on the paper, or in
the slide. And, most importantly, they bring with them
their own unique set of interests, abilities, problems,
prejudices, likes, dislikes, whimsies and caprices. And
all these ingredients shade the way these folks look at
your work. They have agendas about which you will
probably never have even the smallest clue.

One of my early teachers told me: "When you show your
portfolio ten times, one person will absolutely love it,

eight people will seem neutral, and one person will hate
it and tell you so in no uncertain terms. Don't pay too
much attention to any of it. You may never hear from the
person who raved about your work. You may actually
make a sale to the guy who said he hated it."

As artists and designers, we can get so wrapped up in
our work that we forget another important job we fill:
salesperson. Lots of us will do almost anything to avoid
the sales function. We want the gallery, the rep, the
agency, or whomever, to do this for us. But even when
we are fortunate enough to have this kind of help, we
find we still have to act as salespeople.

Sales professionals know that sales is basically a
numbers game. You may have to make 99 calls where
you get a "no" before you get to that 100" call where you
get a "yes." It may be 999 "no" calls. It may be only 9
"no" calls. But unless you keep trying, you will not get to
"yes." All those "nos" are the price we pay for getting to
the "yes" that sells the sculpture, that wins the
competition, that gets the gallery show.

So, how do you handle all those inevitable "nos?"

'Remember, it's NOT personal. It's business.

IKeep calling, keep trying, keep showing. It's a numbers
game, and you never know when you're going to get
that "yes."

IKeep creating new work. Keep improving.

ITake pleasure and pride in doing the work you do. You
know when you're doing a good job, and nobody
can take that away from you.

Remember, you're not alone when you get that "no." The
trick is to move on from the "no", knowing that you're
that much closer to the ultimate "yes.”
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Earning a Degree in Art - Online!

Have you always wanted to get that BFA, but haven't
been able to leave home or work? Here are some
accredited institutions - not diploma mills - that offer
online art degrees. And, are these programs right for
you?

Right now, art degrees online are scarce. While there
are many courses available, many bearing college
credit, in most cases you must spend at least some
time on campus. And, if you are looking for a fully
accredited degree, you must beware of diploma mills
whose degrees are not worth the paper on which they
are printed. Since you will have to pay tuition, it's wise
to know before you enroll!

In our research, we found two fully accredited institutes
of higher learning that offer bachelor's degrees in art-
related fields:

The Art Institute (Art Institute of Pittsburgh)

Online art degree programs are offered in a six-week
intensive format that requires students to complete
assignments and participate in online discussions five
days per week. Students may complete their work at
any time during a 24-hour period. Students are
encouraged to take a maximum of two courses during
each six-week session. There are two six-week
sessions within each quarter.

All online art degree courses and programs are
developed and approved by faculty, industry advisory
boards, and governing boards. Faculty participate as
subject-matter experts and work with instructional
designers in developing these online courses.

Art Programs offered include: diploma programs, digital
design, art web design, associate of science degree
programs. graphic design. multimedia & web design.
bachelor of science degree programs. interior design,
and game art and design.

Contact: http://www.aio.quinstreet.com/index.jsp

Rochester Institute of Technology
Rochester Institute of Technology offers an online

Master of Science in Graphic Arts Publishing. This
Master's program addresses publishing from the
technological/production viewpoint (including its
management) and considers its interrelationships with
E-commerce, cross-media publishing, and the many
digital and variable data aspects of printing as well as
traditional printing models. One week summer
residency required.

Contact: http://online.rit.edu/

Are these programs for you? Ask yourself:

Am | a self-starter? Can | do the work without having the
reinforcement of being on campus, being in a situation
with a professor and other students physically present?

Am | persistent? Will | persevere in spite of being tired
after the day's work or lack of outside support or
technological problems?

If you can answer yes to these questions, it may very
well be worth your while to check out these programs
and get on your way to a degree in art or design!
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Ten Great Places to Buy Art Supplies Online

It's getting easier to find the supplies you need
online. While you may still need to run out to
the art supply store if you run out of alizarin
crimson right in the middle of a commission,
anything that you don’t need right this minute
can be purchased online. Many times you save
money, even with shipping. You can certainly
save time and aggravation. And many times
you can find items you just won’t see in your
local store.

Our guidelines are:

A wide selection of the most-wanted art
supplies;

Ability to process orders online;

A website that actually works (oh, you'd be
surprised!);

An easy-to-use interface; and

Meaningful pictures and descriptions (which
really help when you can't see and touch
materials in person!).

We went visiting online, and found some great
places, both for the widest variety of supplies
and for a few places with special focus (e.g.
frames). Things have definitely changed in two
years: a few places have disappeared, many
have grown bigger and better, and there are
some new kids on the block. Without further
ado, here they are::

Wholesale Art

www.wholesaleart.com

This site is still fast, well organized and now
carries an even larger selection than when we
checked a couple of years ago. Special offers
listed on the first page. Lots of materials for
kids, as well as art classes for everybody. You
might have to drill down a bit to find a specific
item. Discounts increase based on quantities
purchased. Good news: you can mix and
match in some categories to get a bigger
discount.

Rex Art Supplies

www.rexart.com

Rex has gone from strength to strength online.
Their site is now searchable, as an open
search, and as an "aisle" browser for general
categories. The product lines are extensive
(more than 15,000 items), with excellent
photos, descriptions and color charts.
Discounts are generous, and free shipping is
offered on orders greater than US$100 within
the continental US. There is also a big - and
welcome - emphasis on customer service.

Pearl Paint

www.pear| paint.com

Pearl does not have their entire catalog online,
and they have a long way to go to make their
website as comprehensive as their stores. Still,
they offer a wide variety of fine arts supplies at
discount prices, though you have to drill down
a bit to get at what you want. One drawback: as
of this writing, they charge an extra US$4.95 fee
on orders under US$50.

Art Supply Warehouse
WWW.aSWEXPress.com

Recently redesigned, ASW now carries more
than 8,000 items online. I'm not a fan of the
rather busy site graphics, but there's plenty of
product information, deep discounts and a
frequent buyer program. What makes it
special: they offer free listings of art
workshops, have a special sale section, and
occasionally sponsor contests.

Discount Art

www.discountart.com

This site still loads very quickly, and it won't
take more than a couple of clicks to get to the
item you want. The selection is a bit smaller
than some other sites, but product information
is extensive and the prices are good. Specials
are listed up front, and shipping is free to the
continental US on orders greater than US$100.
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Mister Art

Wwww.misterart.com

Thorough product information, great photos, site
search (even a phonetic site search!), discounts,
newsletters, projects ideas and, oh yes, tens of
thousands of items. Art supplies, craft supplies, design
supplies, you name it, they've got it! Good discounts,

plus a VIP Club you can join for even deeper discounts.

Navigation is excellent, and though you may need to
click a few times to get to specific items, the site loads
fastest of anyone we visited.

Dick Blick

www.dickblick.com

Searchable and indexed, there are specials on the first
page, as well as links to even deeper discounts on
discontinued items. Thorough product descriptions,
good pictures, well organized color charts and
straightforward navigation make this site a joy to shop.
More than 30,000 items are available. Free shipping to
the continental US on orders greater than US$200.
What | really liked: the assortment of adaptive
materials for artists with special requirements and the
photos featuring artists with special needs.

Graphik Dimensions, Ltd.

WWW. pi ctureframes.com

When your painting is complete and you want to frame
it, Graphik Dimensions has the matte, the glass, the
frame, the hardware and just about anything else you'll
need. Metal and wood frames, in sectionals, ready-
mades and custom-mades. The prices are a lot less
than what you'll find in your local framing shop, and
new web specials, with even lower prices, are offered
every two weeks. Excellent pictures, as well as profile
and section drawings with dimensions.

Cheap Joe's Art Stuff

www.cheapj oescatal 0g.com

Fun, informal and, yes, cheap. Also extensive and well
organized. There were a few missing pictures, but with
categories such as "Stuff to Paint With", it's easy to
forgive. The best thing: Cheap Joe's "Brushes for
Vincent" program sends materials free of charge to
thousands of physically, mentally and financially

challenged people who otherwise would not have art
supplies. They have supplied brushes, paint, etc. to
cancer hospitals for children, inner city needs, Native
Americans, Joyce Crittenton Homes, and more.

The Paper Page

WWW. Paperpage.com

So, this site is slow to load, not especially pretty and
the navigation is, well, odd. BUT, if you're looking for
fabulous handmade papers, this site is well worth the
visit. Collections and singles from around the world. A
must see: the Thai Hand Batiked Fish paper.
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Make Your Own Art Supplies

Once upon a time, artists had to make their own
materials, as well as their own art. Even though
it's simple for most creative people to go out and
buy their own materials, making your own can
provide a new challenge, a new road to
creativity or just something fun and messy to do
on the weekend. For the truly hard-core do-it-
yourselfer, the merely curious, the very
particular, those on a budget and folks with
entirely too much time on their hands we have
found tutorials on how to make your own art
supplies. These articles cover pastels, oil paints,
charcoal, paper, ink and pens.

Making Soft Pastels by Hand:
http://www.wetcanvas.com/ArtSchool/Pastels/M
akingPastels/index.html

This is a ten page article by Phyllis Franklin with
lots of good photos. The author takes you step
by step through the process of creating pastels
with exactly the right color, softness, size and
shape for your use. If you've ever despaired of
getting pastels soft enough to create lost of
layers of color, this is for you. Includes an
ingredient and tool list, safety warnings,
background, formulas.

How to Make Your Own Qil Paints
http://nj.essortment.com/howtomakeoil_rlly.htm

Gary Smith offers this article on grinding your
own oil colors, and includes an ingredient and
tool list, as well as step by step instructions. No
photos, but the directions are very clear. It's
quite a bit simpler than making your own
pastels! One annoyance: a pop-up ad that
follows your cursor everywhere!

How to Make Drawing Charcoal
http://www.clt.astate.edu/elind/charcoali

nstr.htm
Evan Lindquist wrote this article based on The
Book of the Art of Cennino Cennini, a 1437

treatise on Iltalian painting. This is perhaps the
simplest and cheapest of all art materials to
make at home. The directions are
straightforward and there is one photo, but it is
not essential to the article. This piece links to an
article by Robert Lea about making larger
quantities of charcoal at home: primarily for
those who want to grill with it as opposed to
draw with it. But if you're into charcoal in a big
way the information is useful.

Learn2 Make Homemade Paper
http://www.learn2.com/06/0697/0697.asp

Learn2 is an admirable site, with great
instructions, although the illustrations seem
geared toward children. This is an excellent
primer in papermaking, though, if you've never
done it. And there is enough information to get
you started. Once you've mastered the basics,
improvising and experimenting can bring very
rewarding results.

Making Paper by Hand
http://www.tappi.org/paperu/art_class/makingPa
per.htm

This site includes step by step photos, as well
as instructions. Primarily aimed at youngsters,
but another great starting point. Also includes
information on including your own watermark in
your homemade papers.

Ink, Ink and Ink
http://www.sinopia.com/ink.html|

Here are several recipes for making your own
ink. The instructions and ingredient lists are brief
but complete.

Ink
http://history.eup.k12.mi.us/local/river/ink.html

This page gives two recipes for making ink from
vegetable sources. The basic recipes and
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ingredient lists are given, with some ideas for
experimentation.

Cutting a Quill Pen
http://www.reqgia.org/quill2.htm

Now that you've made some ink, it would be nice to
have a pen to write with! This site offers complete
instructions, a little historical background and some
handsome, as well as instructive, illustrations

With any of these instructions, be sure to read and
follow the instructions carefully, especially as regards
safety. Good ventilation is required for almost all of
these projects, as well as absolute cleanliness. Never
eat or drink while making these materials and be sure
to use gloves or masks as necessary.
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Thanks for reading. We’re adding new material every month at
The Digital Artist, and we invite you to visit often to see what’s new!
http://www.thedigitalartist.com
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